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ISMAIL KARABAS 
 

Management, Marketing, BA and LSC 
Arthur J. Bauernfeind College of Business 
Murray State University 
409A Business Building, Murray, KY 42017 
 

 
Cell: (509) 592-0394 

Office: (270) 809-6206 
Email:  ikarabas@murraystate.edu 

 
 

EDUCATION  
 

PhD, Marketing May 2018 
Washington State University | Pullman, WA 
 
MA, Logistics Management  June 2013 
Izmir University of Economics | Izmir, Turkey 
Thesis: “Modeling Customer Service Quality: The Case of Bottled Water Distribution” 
  
BA, Business Administration & BS, Logistics Management June 2011  
Izmir University of Economics | Izmir, Turkey 

 

POSITIONS HELD  
 

Assistant Professor of Marketing, Murray State University August 2018 - present 

Teaching & Research Assistant, Washington State University 2013 - 2018 

Teaching & Research Assistant, Izmir University of Economics 2011 – 2013 
 

PUBLICATIONS (PEER-REVIEWED) (* denotes undergraduate student) 
 
1. Evans, R., Karabas, I., Andonova, Y., & Nochebuena-Evans, L. (2024). Let's Not Talk About Men: When 

Meaningful Female-to-Female Interaction and Dialogue Drive Higher Box Office Sales. Journal of Global Scholars of 

Marketing Science, 34(1), 57-70. 

 

2. King, S., & Karabas, I. (2024). The Role of Team Identification and Self-Construal on Attitudes Toward Player 

Resting. Journal of Sports Behavior, 47(1), 56-73. 

 

3. Karabas, I., & Craig, C. (2024). Double-Edged Sword: To Keep or Abandon the Tip Request? Sage Business Cases 

(forthcoming). 

 

4. McCormick, B.*, Craig, C., Gilbertz, S., Wood, B., & Karabas, I. (2024). Assessing the Influence of Traditional 
In-Seat, Online, and Emergency Remote Teaching (ERT) Modalities on Sustainability Learning in Human 
Geography. Journal of Geography in Higher Education (forthcoming). 

 

5. O’Donnell, N., Karabas, I., & Hill, A. (2022). Reducing Food Waste during COVID-19: Testing Role Model 
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8. Craig, C., Gilbertz, S., Petrun Sayers, E., & Karabas, I. (2022). The Development and Evaluation of 
Interdisciplinary STEM, Sustainability, and Management Curriculum. The International Journal of Management 
Education, 20(2), 1-14. 

 
9. Karabas, I., Kareklas, I., Weber, T. J., & Muehling, D. (2021). The Impact of Review Valence and Awareness of 

Deceptive Practices on Consumers’ Responses to Online Product Ratings and Reviews. Journal of Marketing 
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Research Excellence Award 2022 
Department of Management, Marketing, BA, and LSC at MSU 
 
Lana Porter Open Access Initiatives Award 2021 
Murray State University 
 
Teaching Excellence Award 2021 
Department of Management, Marketing, BA, and LSC at MSU 
 
Department’s Nominee for BOR Teaching Excellence Award 2021 
Department of Management, Marketing, BA, and LSC at MSU 
 
Teach Abroad with Kentucky Institute for International Studies (KIIS) 2021 
Maya Mexico Winter Program, 12/26/2022 – 1/7/2023  
 

First Place in Research Presentation 2018 
Graduate & Professional Student Association - Research Expo  

 
Outstanding Graduate Student Teaching Award 2017 
Carson College of Business, WSU  

Best Student Paper Award 2017 
Association of Marketing Theory and Practice Conference (AMTP) 

First Place in Research Presentation 2017 
Graduate & Professional Student Association - Research Expo  

Honorable Mention 2017 
WSU Marketing Club for Dedication to Students and Research 

Teaching Assistant Excellence Award 2015 
Graduate & Professional Student Association  

Second Place in Research Presentation 2015 
Wiley Research Exposition Scholarship  

Rod Church Graduate Fellowship Scholarship  2013 
Carson College of Business, WSU 

Graduate Scholarship  2011 
Izmir University of Economics – Izmir, Turkey 

Erasmus Student Exchange Grant 2009 
Izmir University of Economics – Izmir, Turkey  

Bachelor Scholarship 2006 
Izmir University of Economics – Izmir, Turkey 
 

ACADEMIC CONFERENCES (* denotes undergraduate student) 
 

Wood, B., Karabas, I., & Bourke, B. (2024). "Welcome to Class!!! Exploring the Effects of Excessive 
Punctuation in Communication Wm
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Karabas, I., Kareklas, I., Weber, T. J., & Muehling, D. (2017). "Suspiciously Positive: Consumer Reactions to 
Exceedingly Positive Reviews." Presented at the American Academy of Advertising (AAA), Boston, 
Massachusetts. 
 
Karabas, I., Joireman, J., & Kim, S. (2017). "How Third Party Observers Respond to Overheard Service Failures: 
Implications for Frontline Service Employees and the Firm." Presented at the Association of Marketing Theory 
and Practice (AMTP), Myrtle Beach, South Carolina. 

https://www.foxbusiness.com/media/tipflation-explained-professor-explains-explosion-tipping-prompts-restaurants-cafes-businesses
https://apnews.com/article/tipping-fatigue-business-c4ae9d440610dae5e8ff4d4df0f88c35
https://www.nytimes.com/2023/11/17/your-money/tipping-self-checkout-inflation.html
https://radio.foxnews.com/2023/01/28/tipping-gone-wild-marketing-expert-on-when-its-ok-to-not-tip-for-a-good-or-service/
https://podcastaddict.com/episode/http%3A%2F%2Fwww.talkzone.com%2Fuploads%2Faudio%2Finfotrak230204a.mp3&podcastId=3669930
https://apnews.com/article/tipping-fatigue-business-c4ae9d440610dae5e8ff4d4df0f88c35
https://www.restfinance.com/restaurant_finance_week/
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White Residential College Fellow Fall 2018 -


